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OOPMUPOBAHUE KOMMYHUKAIIMOHHOI'O ITIOTOKA
HA OCHOBE MOJEJIN AIDA

B crarse paccmarpuBaercst popMHUpOBaHHE KOMMYHHKAIMOHHOTO MOTOKA C TIOMOIIBIO MYJIbTUMEIUHHON TIpe-
3EHTAIlNM, Hecylell MHPOPMATHUBHBIN XapakTep UIA PEeKIaMHOM MOJadM MaTephaia Ha PBIHKE 00pa30BATEIBHBIX
ycayr. Pa3zpaboTaH anropuTM IMOCTpOEHHsST MHGOPMAIMOHHON MNPE3CHTAIMH C y4YETOM IICHXOJIOTHYECKOH Mopaenn
AIDA, Ha ero ocHOBE IIOCTPOCHBI ABE IPE3CHTANH ISl Pa3HbIX IIEIEBBIX PHIHKOB.
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FORMATION OF THE COMMUNICATION FLOW ON THE BASIS
OF THE AIDA MODEL

The article deals with the formation of communication flow with the help of multimedia presentation, which is
informative in nature for advertising material in the market of educational services. The algorithm of building an
information presentation is developed taking into account the psychological model of AIDA and on its basis two
presentations for different target markets are built.
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