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MPAKTHUKA IPUMEHEHHS PR-UHCTPYMEHTOB [P ®OPMUPOBAHUU
UMUKA OPTAHU3ALIUN

Packpeita cymHocTs 1 3HaueHHe PR-nesTenpHOCTH NpoMBIIUICHHBIX IpexnpuaTiii. O603HaYeHb! 1ellb, 3a1a91 U
¢yakunn PR-nmestensHOCTH. BBIABICHBI OCHOBHBIE MHCTpYMEHTHI PR-mesrempHocTn. OTpaxena opranmsamus PR-
JeATeNFHOCTH IepepabaTeiBaromiero npexnpuatus. OnpeneneHbl HanpapleHHs INOBBIIIEHHs d¢dexTuBHOCTH PR-
JeSATEIEHOCTH.

KaioueBnbie ciaoBa: PR; cBsizu ¢ obuiecTBeHHOCTBIO; 3(dekTuBHOCT, PR-nestensHOCTH, MHCTpyMeHTH PR-
JeATETLHOCTH.
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PRACTICE OF PR-INSTRUMENTS APPLICATION WHEN FORMING
THE ORGANIZATION IMAGE

The essence and significance of the PR activities of industrial enterprises are disclosed. The purpose, objectives
and functions of PR-activities are indicated. The main tools of PR-activity are revealed. Reflects the organization of PR-
activities of the processing enterprise. Directions for increasing the effectiveness of PR activities.
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