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PEST-AHAJIN3 MAKPOCPE/IbI OTPACJIEBOT'O PBIHKA IPEINPUATHUI
JIE'KOHU TIPOMBIIIVIEHHOCTHU PECITYBJIMKHU BEJIAPYCb

B cratbe paccMarpuBaeTcsi mpuMep MPUMEHEHHS OJJTHOTO U3 HauboJiee paclipOCTPAHEHHBIX B MapKETUHTE BUIIOB
KauecTBEHHOro aHain3a Makpocpeabl npennpustus: PEST-ananuza. AHanu3 npoBefeH IO pealbHOM CUTyallMd Ha
OTpaCICBOM PBIHKE MPEANPHUITHIN JICTKOW MPOMBINIICHHOCTH PecmyOnmuku benapycs. Ha ocHOBaHMH MpPOBEICHHOTO
aHaIIN3a OTPEIeIITIOTC JOMUHUPYIOIINE CTPATETUH MaPKETHHTA B PAMKaX KOHKYPEHTHOH OOPHOBL.
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PEST ANALYSIS THE MACRO ENVIRONMENT OF THE INDUSTRY MARKET
LIGHT INDUSTRY ENTERPRISES OF THE REPUBLIC OF BELARUS

The article considers an example of the application of one of the most common types of qualitative marketing
analysis of the enterprise macro environment: PEST-analysis. The analysis is carried out on the real situation in the
industry market of light industry enterprises of the Republic of Belarus. Based on the analysis, the dominant marketing
strategies in the framework of competition are determined.
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