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OCOBEHHOCTH ®OPMHUPOBAHUS MAPKETUHIOBOI CTPATETUU
OBPA3OBATEJIbHOI OPTAHU3ALIMA

Hanexubim 3amorom 3¢ (ekTHBHOrO (yHKIIMOHUPOBAHMS 00pa30BaTEIBbHON OPraHU3aldd B COBPEMCHHBIX
YCIIOBHSIX SBJSICTCS MPUMCHEHHE B MPOIIECCE CBOCH JCSITEIBHOCTH MAapPKETHHTOBOTO CTPATETHMYCCKOTO MOJIXOMAa K
yIpaBiieHur0. B mpoTuBHOM ciiyuae opraHu3aiysi 0Opa3oBaHHUs B YCIOBUAX POCCUICKON JIEHCTBUTEIBHOCTU MPOCTO
HE CMOXET HaliTh CBOIO HHUINY Ha PbIHKE 00pa30BATENBHBIX YCIYr, YTO MNPUBEAET K HepeHTabelbHOCTH ef
JIeSATENIbHOCTH M TIPEKPAIIEHHUIO CBOETO CYIIIECTBOBAHHUSL.

B cratbe paccMOTpeHbl OCOOCHHOCTH (DYHKIIMOHUPOBAHHS PBHIHKA OOpa30BaTENbHBIX YCIYT, KOTOPBIE
NPUHLIMIHAIBGHO OTJIUYAIOT €ro OT JAPYTMX BHIOB pBHIHKOB. McciienoBaHbl HCKIIOUUTEIBHBIE CBOMCTBA
00pa3oBaTeNbHBIX YCIYT, KOTOPbIE HAKIAIBIBAIOT OTIEYATOK HA MOBEJACHUE CYOBEKTOB PHIHOYHBIX OTHOIICHHH.
PaccMoTpeHa MapKeTHHTOBAs TIO3UIIKS 00Pa30BaTEIbHON OpraHU3allny.

Knrouesvie cnosa: o0pa3zoBarelbHOE yUpekaeHHE, oOpasoBaTelbHAas yciyra, CTpaTerus, MapKCTHHT B
00pa3zoBaHNM, MAPKETUHTOBBII MOAXOI.
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FEATURES OF FORMING A MARKETING STRATEGY OF EDUCATIONAL ORGANIZATION

A reliable guarantee of the effective functioning of an educational organization in modern conditions is the
use of a marketing strategic approach to management in the course of its activities. Otherwise, the organization of
education in the conditions of Russian reality simply cannot find its niche in the market of educational services,
which will lead to the unprofitability of its activities and the termination of its existence.

The article describes the features of the functioning of the educational services market, which fundamentally
distinguish it from other types of markets. The exclusive properties of educational services, which leave an imprint
on the behavior of subjects of market relations, are investigated. Considered the marketing position of the
educational organization.
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