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MAPKETHUHI'OBBIE KOMMYHUKALIMHU JJISI ”HHOBALIMOHHOT' O
MPOJYKTA

Jnst B3aMMOJCHCTBHSA € CYIIECTBYIOIIMMHI M NOTCHINAJIBHBIMH ITOTPEOUTENIMU CETOMHS HE JTOCTATOYHO
UCIIOJIb30BaHMsl OJHOTO KOMMYHHMKAIIMOHHOTO KaHana. COBpEMEHHBIM IOTPEOMTENSIM Ba’kHa BO3MOXKHOCTD
OCYILIECTBUTH B3aMMOJICHCTBHE C KOMITAHUEH TOT1a, KOTla UM YA00HO, M TeM CriocoO0OM, KOTOPEIM MM YI0OHO, 1
BMECTE C 3THUM MOJIYYUTh €IUHbIA KIMEHTCKUI OmbIT. [yl yIOBIETBOPEHUS TaKOW MOTPEOHOCTH HEOOXOIMMO,
4TOOBl  KOMIIaHHMS  KCIHOJb30BaJla MaKCHMaJbHO BO3MOXKHOE KOJIMYECTBO CPEACTB  KOMMYHHKALUH
B3aUMOCBSI3aHO.

B naHHO#1 cTaThe pacCMOTpEHBI BaXKHEHIINE TEOPETUUECKHE M MPAKTHYECKUE BONPOCH MAapKETHHTOBBIX
KOMMYHHUKALHUH, PACKPBIBACTCS COJEPIKAaHUE MX OCHOBHBIX 3JIEMEHTOB: PEKJIaMbl, MaOIUCHUTH, CTUM YJIUPOBAHUS
cOBITa, IEPCOHABHOU MPOJAXKH M CBSI3EH ¢ 0OIIECTBEHHOCTBIO.

KinioueBble cjIOBa: MapKeTHHI; MapKETHHIOBBIC KOMMYHHKALUH; KaHAJIBl KOMMYHHKAIHH;
WHHOBALMOHHBII IPOAYKT; IIOTPEOUTEIb.

Bubmumorp.:7 HazB.

E. V. Voroshina®, N. S.Kosciusko?, S. V. Tagil®
Baranovichi state University, Ministry of education of the Republic of Belarus, Voykova str., 21, 225404,
Baranovichi, Republic of Belarus, "boroshina@rambler.ru, 2nadya.kostyushko.99@mail.ru,
*tagil.svetlana@mail.ru

MARKETING COMMUNICATIONS FOR AN INNOVATIVE PRODUCT

Today, it is not enough to use one communication channel to interact with existing and potential
consumers. Modern consumers need the opportunity to interact with the company when it is convenient for them
and in the way that it is convenient for them and at the same time to get a single customer experience. To meet
this need, it is necessary that the company uses the maximum possible number of means of communication is
interconnected.

This article discusses the most important theoretical and practical issues of marketing communications,
reveals the content of their main elements: advertising, publicity, sales promotion, personal sales and public
relations.
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