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SPA & WELLNESS BUSINESS DEVELOPMENT: ATYPOLOGY OF SOCIAL
RESPONSIBILITY ORIENTATIONS

The article discusses a typology of social responsibility orientations in the spa industry. The features of social
responsibility perception by managers of the health-resort organizations are analysed. According to the core
characteristics of socially oriented organizations the types of social responsibility orientations in the spa industry are
identified and discussed. Given paper represents the research focused on development of methodology for investigation
of the corporate social responsibility concept with the use of economic-mathematical methods of analysis. This research
also seeks to adjust existing economic-mathematical methods of analysis for evaluation of the impact of social
responsibility orientations on competitiveness of health resorts.
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K BOITPOCY O THIIOJIOTU3AIIAUN CAHATOPHO-KYPOPTHBIX OPTAHU3AIIUI
B COEPE PA3ZBUTHUA COLIUATBHON OTBETCTBEHHOCTH

B cratbe npencTaBieHbl pe3ysbTaThl THIIOJOTM3AMK CAaHATOPHO-KYPOPTHBIX OpraHu3auuii B cdepe pa3BUTHS
COLMAITLHOW OTBETCTBEHHOCTH. Ha OCHOBE MCHOJIB30BaHUs PECYPCHO OPHEHTHPOBAHHOTO MOAXO0/IA K aHAIN3Y M OLICHKE
peCypcHOro MOTEHIMAlla CaHaTOPHO-KYpOPTHOro Komiuiekca PecnyOmnku KpblM mpoBeneHa pernoHajbHas
THUIIOJIOTH3ALHs CaHATOPHO-KYPOPTHBIX OpraHu3aluii B cdepe pa3BHTHS COLMAJIBHON OTBeTcTBEHHOCTH. HoBH3HA
npelyiaraeMoro  Hojaxona OOYCJOBIMBAeTCS CHCTEMaTH3alMeil MJaHHBIX 00 YpPOBHE pa3BUTHSA COLMAIBHOM
OTBETCTBEHHOCTH B JCATEIFHOCTH CAHATOPHO-KYPOPTHBIX YUPEKICHHH PErHOHA IO CIEAYIOIIMM IPYyNIaM KPUTEPHEB:
COCTOSIHHE (PHHAHCOBO-XO3SIMCTBEHHON NEATEIBHOCTH OpPraHM3aly; OCOOCHHOCTH COLMANBHON MOJHMTHKH; YPOBEHb
3apabOTHOM IJIAThI; KAYECTBO COLUAIBHON HH(OPACTPYKTYPHI; YPOBEHb KBaIH(DUKAIIMU [IEPCOHAIA.

KaioueBble ciioBa: counuanbHas OTBETCTBEHHOCTb, THUIIOJIOTH3ALUsl CAHATOPHO-KYPOPTHBIX OpraHM3alHi,
KOHKYPEHTOCIIOCOOHOCTh CAHATOPHO-KYPOPTHBIX OpraHU3aLIHi.
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