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O®OPMUPOBAHUE KOMMYHHUKAINIMOHHBIX KAHAJIOB HA OCHOBE
MOTHUBAIIMOHHOM TEOPUH A.MACJIOY

B cratee mpemiokeH CHCTEMHBIX MOAX0J (hOPMUPOBAHHS CIIPOCAa HAa TOBAaphl (YCIyrH) Ha
NOTPEOUTEILCKUX PHIHKAX TOBAPOB CE30HHOTO M MTACCUBHOTO CIpoca. PaccMaTpuBaroTCst pa3iiudHbIe
BH/IbI KOMMYHUKAIIMOHHBIX KaHAJIOB, CIIOCOOHBIX BO3/ICHCTBOBATH HA ONPEICTICHHBI MOTHB C LIEJIHIO
pa3BUTHS TOTPEOHOCTH B MPHOOPETESHUH JaHHBIX TOBApOB, TEM CaMbIM YBEIUYHB HA HUX CIIPOC.
[MpuBoautcss mnpumep (HOpMUPOBAHKSI HWHCTPYMEHTOB TIPOJBHIKCHHS TOBAapOB Ha OCHOBE
MOTHUBAlIMOHHOM Teopuu A.Macnoy.

KirueBbie cjioBa: MOTHB, KOMMYHHKAIIMOHHBIM KaHaj, TOBAp CE30HHOIO CIIPOCa, YCIyra
MIACCUBHOTO cIipoca, Teopust A.Macioy
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FORMATION of COMMUNICATION CHANNELS BASED on the MOTIVATIONAL
THEORY of A. MASLOW

The article offers a systematic approach to the formation of demand for goods (services) in
the consumer markets of seasonal and passive demand goods. Various types of communication
channels are considered that can influence a certain motive in order to develop the need to purchase
these goods, thereby increasing the demand for them. An example of the formation of tools for
product promotion based on the motivational theory of A. Maslow is given.

Keywords: motive, communication channel, seasonal demand product, passive demand
service, Maslow's theory
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